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Pod K E T, X BSOS eAh, AR T Ak
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JLZ 18]

AR H OHRAEHR
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HERIME R M AR BT E /. Sy 06 IERE. IRl &SR N
N4 SRR AR B AT BER T S ARER, DU SRERAT AR R IR A AT Ml AR MEAREE
55 2% B0 AR HR [ B it A b T I i S5 PR B T 20 KRR 55t 1 a7 4 R R B b4
BRZ: R R TR, oA OIuan, A I OL AR B ARRA TG 2B AR
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FEAITHUER R AR o by TARA A P & e T ix AR &R (5
2, JFEAT T RGN R RS, REAT IR . e e B DA g iy AT b it
BE AP AT TR .

Givaudan®

Page 21of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

WA ¥A HIE

K FERARE K

VAR T .

XS 94T S AR — 2 MV 9 5 K PR 37U ) i TR 7 2 A o R T R
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ST [E 2 LU R R TR 2 A L A3 70, WA IXRE R FE A0 T
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L Lt T, AN AN RSB A AR il 0 R A T ER 2 e [ i e A L2

RS —A Rt AR OIS o AT BT IR PSS TR GF
BRANMEZD) A2 A E3 HBRAL AR FY R D A IR A rlE KR a1, 5 HA
T ARIR B Jmy A ] (254 AT G i R 580744 H o, 104F (A 2548 13— %)
H R K RV Bl O L i ) A BRI T USSR IR 3h g B s, 3120204, A
[ L 8 117 32 P SRS I 24 T 12504235 T8 A2 A9 K B 7204235 6.

(B, IEABA —ZAMBE AL P FE B ERBARAE KTy, 78R [ o 1) B b
Wo BRARF =FKZE . HARKINE T 19945 A8 /RN T [0 ) A2 58 s
200854 ], ] H MU I O R S i FEAR N A BOT T AR H 2R P A R A H], JF
EfcZie7F
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JLWER = BN IR T IR PRI o FIM T AT, BRI 4 2 A ERFLN BT R 3K 45
i1y FLAE P R A 5 LR, IEANE—AS BTN, GO £S5, i H TP ET
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AAE2H24H, WIAER] T A RTINS H MR AL, H AT IEAL T 0t A
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AR A . XA IEETIRAS “ PR 1 H A w AR S ARG KL 2 B e 1 o
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WA R IE N P E T A AL, AL v 1 ol 0t 6] A 7L 1l A5 AT AR R
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FERIIN RS, WIVARAEEE) SOl At il o 2 “ IR ke, FOWL R ET M, W
TRIXYOGEERA . W E A h B 0 i FL s T s nk, AT Ak
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WIVEEE AT I 2t RN 208 . NAERTE, BIGFLA O B2l g,
JEAEAE R =M R H AN JEAN SN N, RGBS
P SARATRE, AT — AN S RTE ™ S A% 6] vl (51 ] P il BT A= 7= (R 3 it R A
UL RS EE, X8 N 25 Bk B YE AR IR T I SRl A B0 3 4

R, WIVA BEAE 1 A ke oyt e sy 2 49050 s o [ L AT b Ay 99 1)
%o AL HARWRIRHE RS, Aot I v i ) B T3 T R B B . AN “fR
WEVERL” A LUE TR bR, SR SO A JR W3 R 1 BT . (EWhs, ik
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B AT AT 5 18
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TAEN B IEAE S IX L2 B Ty AT R R “ A& HIEHIE BAT 7589 71, IR
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SEREAS AN+

TN, A WA e (R ™ il A HE L, b 2o 36 [ Y L Akt kPl e 55
I 77, A RTREXS [ 93 A AR R A sl . T TR BVAR g A BRI R,
WAL, BIAIRIN L) AR A 53 o N 2z 2 R AV G i i TAF 54 B 3%, BRI
Lo N GAMal, — LU AL 2 I B ALR 2 b B Al b, AR e Ablb 2= AR B R 50

WA T RIFE20 135 LA AR A B B I DR IO B 03 S IR W7 o ¢ “ 20y e A
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WA BN 2T A GI 7 R R AT
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MHEH LG, VY ErAs BEZ0 A BRA A 273 A4 307 Rl 3 o IX2 74N H B
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Jl A A W AT A — SR ) 3R, 980m1 2 75 FR AR P 21 )
AR 29, 970/ &, Bk T 1ok,

WA SR A G R ) WE H 252 A MR 5 R U7 IR e R AN 1) s DL A2 S5
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Y Ath 4 55 R YN DG B B8 7 B g5 it 35 4 n R
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ARG IR, WS RINARMA T RS S, BRI ), TR R T =
o

SRy, e, B4 B IR SR A GG, HAE TR AR, B
B INEL (6 o R S 3 AR TS (0 R VOB A S ), HME A ZA T AR AR e =
ARG

GRYNDGHT LRI A 9751 5% 84X

YA IR BR A F AR, RGN SLIRINE A BB L5 ), L6186 5 Jo iRl
YEAb LSRR, FEBE LA HH70%1 2585%;  [R]IN LA3378 )7 Hi A5 s L 4k fth 47 1 59 AN 45 R
YIDEHE, FEME T 100%P% 22 85%. MEAF R, HEMYITEM K A Rl IR I A F,
IRINAEAD Y 2547 18494 )7, i il LI 4 Ath 95 00 5 45118407
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b TRRBEBE L BRI 22 R AR B A [ 55 T S = AT A R
NI A T URIZRM HAR: DhfetE it . AT HiE . X2 A
W=, AR, BANHEESE, BIOTEERHRRE. 7

b B A7 35 8 A i R v HARGR IR K A m) KIS AR I D R ™ i o

TH20H, AfIdH MESRE, Wrgiede el CRRR “qedet” ) R T 47
R LI, 0 AR B HBAN -T2 5. Hil, fefbF7a “ A3
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Horp oCB N e 2 e Vi, 7
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AL, 1 LA3378. 45 J7 1n G AR B 0 L 4 b 3 15% A 5, M8 S5 IR A H 34 ) 2 &
& BT RIS =), DB R T = R

DX 3l e DA S Al

Hez b, GRS . BAE19984E, WS SR 242 e S YT,
AR R EE R 20074, 20084F, fI)E . MG R KSR S PITH,
A CE MR R, (HEREEARAT SR ] R A PR O AR DR R A
LYy, 200TEFFARTERR > it SLSS A T AR TR KR T 322 R A g HLAE

Givaudan®

Page 300f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

200847 I T A 2247 7 S AR AL G & R L, DURE R A R AR AL
PRGN, HEAS—HEHE KE.

A AT, YRR T . ik Gy, Bl mais K.
FEATMPRE RS T30 40 T 14t g, Foipth R 2erh TR =4 . K=41: BB “ ot
SETOTTNTI s dEYE. VKGR TRARAEISAE B TR ST K I Sk B, B AT
EAE . BRI . SAEGPATI R “ERE” MUK, RSSO EER. R
PEHLARE, ATV ARAEREE “22K7 (.

{E 2 A [ AT S RUAR R A L DR ARG B, XA R R 1 S 90 Al ) 4 [ 4
5K B ARG I [ A AN SRR HEIAE A, HAE PR e A AR 2 4 AR B, R
BHE 224 5 i B RAIEA 2 — D ANV AEAR R R, 7 dEfh g rh [H X #E R A B AN
H 452108 K VTN FoR

R GG ) PR 7

Fosiz, v R L K R AR 19834 E A AU AR T AR TR o (HARAC— By
AN, SRR AEEAY, L. G E 202 4E R E, HirdeET 2
S A BIARMEIE 1002 58, AP REIAESO T AT o (HIESTTE, 20055 3K [ &
B (7= U 2028 J7 I, 31X 55 5 0 1) 52 Bk R 2% 1) e AR AR AN AHFR o

Pl 5 TR Ch B D #2007 b B ST R GRS ¥ L a5 %
R . — B Z ISR NI 5757, G IR e N — T AR st & TH RIS i 7=
Yy, Wb Ia TN AT HARYORE, SO T A R IBUR SCRE ) FERCR .
S AR E T RR S R OR P i, AP BN TS ORI T B K IR, A
H AT GG P2 A 308N RT3 BB NARKT R /N, SR X S8 R
(e AR D, IR N — AN P RSN R 7 A AN B G Y S 1 B

CRRZ ARSI S eSS e AR SN G IR
B, HRMSHEARS, (AR AMTRE SRR AR Bt Bt —
FERMERER S, AMMUASRAEEIST T 7 E TRV, XG0 FRME NN F A
-

|

SO I BT ANBE AL S ) LUK, B CE A TE RS, R
P (R SR 2 e, TR S RO IR R AR 3K, /N2 AR U ) e
R, I A AR AR E TR 1 o3 B U

Givaudan®

Page 31of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

P T, TS By M X AR T LR s C K A Syl Han e, Bl
IE, B REL T UK G IR, DM RE B S B2 A g . TR i
Z BT, R R DAL ERE A SRR BRI S &, A
SR HHEE, TEE SR, SRR SRR, i TN B RIRES.

U6 Gk H7= A BEIR P [ T 37 7 AR D

285 0 IARBRA I EATE IR MNP T, BEAWGESY). R Y Subl s s, 7H
16 H, BHYA LI - U ATKGAE T T 20 1147 AR JsUCke 1t 1 (B YA 2240 ) LWky - 4l
B RXIEREHAE KR DB, WIRZ L) LWk & IR . i H s A
H AR AL

i 7, RIDREAE A BT el a2 2 RS BUNE 2 LB 25, o
RIZEAN 7353 920976119970, ZAE6 Ay, JABIE HA DUt N, [ S A e it
HHAY, BEEIAE D E WA I B %, BAREESTEA IR, H
TR R HAKIRE, W FLMARELPHS 17 b [ H 1224 )LY0ky, BLRA H B AR
FIRHE 0

S ICRTA RIS, A Jaferh B B BIa 2 LY 1 2B Beks oo M et 1,
MGERE B0 A BRI B SR D) S8, YR Bk A8 HI BN D595 .
WaFNES Sy (R ARRATT NI A FIRRE S e Hsmi, 5000 HIF A RO HAS
R, S L) e SRl

MAEZ RIS 4y, WIHAFLMEREAG TAETRMETE T ke, BRI &
WSS ARUR YU o AN FOAEAR, Bvk IR M L) 7E20 134F 1 H AL 7 s
P5. PRWIEFL A A

Givaudan®

Page 320f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

— IR R IE — RO A N6 K AR AT ML T Im e

K 45 H &5

Bl 726 H, JeRL GHPREIKY REEIGE T CERERE RIS R
KERJEE I KIS . RS, SRS A DG D 2 R K B AT T
B—Hefy, ORI AT,

PR, I 2 5% A DR 2 T 8 2 AR 22 4 Tl jE I # 1), “&ih” SEtg
— IR, A AN P K AR AT

SH2HIEH WA RKI, 52 “Zuhl]” FAEm, — R — R TR SRS KA AT
b Rk, TR R B S Tk, SRR BT 345

BRI Sy —A “RIF= 57 2, AR BTN S ™ b2 A sz i 2
(¥ st IR RIS A bty ok 1 BRI, A — R e Al — R 2 gt 5 E K
KARJEZAT T B[R e AN, b TRRAE “Zah” RIS, SR RIS T kAT
SR BRI

WHIRE, 8HAH, WAL SRR RATI 28 R AT e AE FH — R PER R
KA 445k, LURIER s KA .

Pr3r 27 S 2 G B B e I

SO —IRMERR RS, KB AR e LT, B 2 i 2 SR A

“HERHPF LRI R B IL 21970, M btdt 315870, ¥ 8 H1H, HukBE Mid kK
By RV — 44 01 TRR, s A] LA T Ay 2B A i

WA KRB Z A CRREE R R T BV Sk KB, 0 — IRSs 0o, WINI B T84
Wo A LA BRI 22 100G, IUAE C & ikEI38IT, Wk T ir3fy. W& HE, FHp
(A H 2 LA T R 2 LBl (IR

A — KPR, AP BA AR T, R B e B SEC A A I TR B AT A o
PUNAEBE SBIGATI b KATEEH 1) (B H SR Wd#H R, hasiE

Givaudan®

Page 33of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

DRI T2 1 1o R I A5 SR e il i+ KB 2 TR AS Y JBT 2 5 i M, LTl ERPZ B B Rk
Y BT A o

H B ) B AT ST DA R SR 2 (B H D00 il B RV RoR, 2
HARAHES) KA T >, SO — IR PRSI, TR AT IS . [RIINE,  —IRPhs
JEG P FH D 1 I AR P g, AT T DR R RO SR o BRI /K L 451 J o] (R it
AR, WRATVAEBZ —.

— R 2 S5, S KBRIEPEAEI “ 2 A 2 AR, e IE
RRRAEZ) 0 A b 55 5 B B 3 el g Al 28T R i3 o

N1l e o = S E

BCER K ARATIE AR 22t D LRI S2 il o 16 2 3t g e e Al b R 7 K
R o

CPPRAFRTEIR, BRI E TE A HERS o 7 AR T Ik LI OR v A PR A R A ] s
SR E IR (HAUR ) W#H RN RR, FER—K, fiammS Ly
FKERIEZAT T AR RIS

“CIRAEM RS HEANGY, IRBOE RSB E 2 ) IR SR M. 7 T, E
G —EH MR R

“CHHETA T NFBOm I R TA41002 N, 5067, IR gEBom a3
300N 7 EGRIR, XTI R B, AT BAIEE %K.

EEENH, ML) T 20064, DU A B K1 2 70 b R RIS, B 7
WG H AL FERE JJ2000 . SEILALEE, BEXFE FEMNRA L N E, HA A S iRl
MR TR, IXLeHE B TR0k

WA 2 = 5 1% 7 IR TRl A T b AR

DA KBRS R 2, FEEAERKE 2R B EE.

“CHET, FRATA AWM K B AR 200078 2647, B HE A TR0 1)
AP AEIE 1450007600070, 7 EEERIR, AR IEARES000 MR Il <&,
RIS E T AR

EEERR, M52 SRR T IR R T

RN, DU)IAAUE 58 R ARAT I Y4 IE R ginr “ 2l AbFEFE Wik &,
Biik “Zm” VEANARER AT MY WIS TR A, ASREEH M L
Rk

Givaudan®

Page 34of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

BB ATV RS AR U, G gl CEHIE” , AT LR
T S REe TR AR, RS T A E: LG IO KARAT
bR R, SN IANAN E S A AR, RIS IRAT N b IRA IEAR T, B
WG, W TRGEEAT A Bl S =, IeRSg R, BER . R
SR SR B BOR SR, B A AR A ok, AEILEPTIE IR .

R IBARFR, RS AR, UHORAE P IR R« A ikl KA ORA
RBHAD S IR s R A4, DAL, TR Y, A 2 B i i [eDc Ak [ e, 3k
ARERE G <2 5 g I IR A

“OrecRAEEE KBTI IS A . 7 RN, 8 HAH, DU R A R
SRATME R A E U] — R PR AE A5, i HLBLS R 8ha& ki R, X —
SO S R A ATE AR A Ak, g ar <R IR, Ot R
SEATMP S BRI, g KA Al 18] PR

BEAk, FRBARIIR, KA I B I ) e A T a6 5 3 SO0 F i K s SR B, 3Rl
DR FE DR IR B A B B IS ) o REIIRE S KB — IR ML I A AE T FE 4598
B, MExT e A RS I s, — B VR IR O AT A, e AT i
PR M AN W] A B

{EIRZ 7S P 811 | = S A DO S I8 = DG AL L 5/ N | 0% G K VA 3 1 BU R 7] B9
AN IR T 25 K i R B A

“AN A AAE IR, ARRRER . 7 BRI S BRX (EHE
DEBrED) ALH RIS, LIS BRI ORI A T AT, h e AN T

FEWE H AT R DR SR BB 8 5 K b, R Kb CAR e, £l
SR A ST B LA DSBSt 2 P et et s i 1 K iz e o

“CEMT]” FAESE AR AR A

“CEWTT AEKBATEIGE T e, HRmE )R, ANMTADL fERXysmeEh
“SeUi” BRENTEREE A B 5, R AR KR A AR R R T E SRR

Bk

“CEMT” FAEIE, KA AT A 2 AN T (R ORI 5 B A A% 2 A BT
ANV E HEA A B KB

OB RS R PE R, RO EATIRL T, SRS IR B R IR AR S
MELe. ST A KRR, 2L HPubR IR . (HR R Xkt 2 E,

Givaudan®

Page 350f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

MAEANESY 1 Il SRR EE K B RS B K m , B RIEIZ B A “2=2h” 2 7
AL MR RISE B Y T AR S B L
UEARAETE 2 ARIZ RIRIE S “ 227, AR R AR .

W PEEE R R EILA R 27 KBS A& T ) SEE

Relst: o L 1Y

13H, (VG4 25 T AU 55K T RS A g T 1T 1 Lva 2 BRES h AT 3
8. 16H, v\ w W g 27 K v Es O A A=
kT (ARM) 50 AlORR BRI, AR AR 7= UK R ) S0 R T o A VIR T RS 7 A% e S R
Y

6H, HUAMRE, (LTUE L e RS E g RRL LG 2 RS 95% 4 2) 5L
IS, PSR R O (VS TR AR . AR, CRXBUNT), 4
ANV S B — PR SR AR B 7= i R AR BRI, WO A SRR SRR

PR, B RN AR E SIS, U R
W7, HARTR UL “ivg95%LL LR mE =N I T FE S VEA N £ SV IR F R
ELHEZE I AR SR TN (PG E BRI A EN S o AL NI, “ vy E BRI R ESS T
XX )3, JUPS T AT .

TN L P BRSSP SRR T 3 R g7, Ml — RS
WIEHLA K,

TH, WUES P o AR AR Ll PG48 IR AT = (0 Ll v 2 BRI v
BRI 4 2 SRR, ARASANAFAEBS 2) 50, SE AT T IR AN 95% A R 2 5t s TR
6 g AR R B TR ST RUR o

8, MbIERIE, 0 HATHE AT &R 2298, vhes & ST B
K8 H 6 H R AT BB iR 45 3 A 11 126 K &l AR P2 A6 36 ML = i, A 85598
MR, AERSDMALIR, SHEE A%, BiEFIZR R IR LA 1 2R 0. 3%,

13H, (VG4 25 T8N T RS A g T 1T Liva 2 B h4e4T” (E
1) W& PG VN PR RS A A B AR RN A, AEET 28I IR

Givaudan®

Page 360f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

TSN, ek TR LGS RIS AR iR g B 1A v 2, DU O e Skte s vh 44 A0 R
e ERE T .

Wiaton, “SHET, B IERAEARR NI T Z R HER .

16H, lipals s o FR AR W], O DRtk L =2 R (BRI R 5, 4
P VG R (REE) 1 7525, 7™ )7 R I%201 14E8 H6 H < Ll VH BRIHI5% & B KE 2) 3" 118
W, PG R MR I ANV ATE R BUF AN 2 05T AR, ARl i | R e A~ Tt
RO R AP (BRI (RIS 2 R ARG, 775 AR, 9 F e il .

P, EHAGH A TR IS 275R, AN Z KBS 2 RS A R A
A PR A PR A ] Ll PRI AR AT BR 2 W) SR AT L AT A

BT IEORGEE, A AR, BB, i FURIA T VAR A5 Tn] R S0 PR A L 78 2
WA o FEAL 2 & T OV E R T 5T, R A, T A KR 5],
1 PG 2 R I 2 RS S R

5 A R B FEEFR 2. 6 /2 X

CHME HMBURN AR, W LRl R i B A SR . JUm B S5 E N
(122 BRI ARG BT, ST RIETT 2. 6 4470, i it 1 22 Hiy Bt i) HAR S fie Al
ERBURN AR, RSO/ T AR b R B e, H RTE AN E S
BEATER “ReRTE . X BN, 2N R R IR T A m A AT IR DL o

20034F, 5 REAIE NIRRT AATY . WIUGEHTN50)5 70, ST Mt it
M EARME oo MU, TEPUE EAS R B A PR ) TG A F G £ A PR ) 25
RIS B

Givaudan®

Page 370f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

e LSS SN

XTI = VA I PR BN LA ZE R ) “ 2R (FE MO0 I TIFRIE) A1k
Ui, MUITHAL DA BHGE, [A) St 75 25 A4 i T A sod 5 48 In #2040, 24k 8078 N
i e RN O EE R, RS e BT E, XA ERS
E

KA AR 22 [ NANENTE 0B 4 s = BV —IX S SRR L—4 R . AP
B v, BRI BRI DA S 200 7 MPAN[E] IR R o AlAT T SR AR AN T AR 5
VR A R

DAFE AR A WA BH T T RIME 0y 1448 3 TN, Gt ks sz H BRI
YRR AR o b MR Z AR I SRR s Rl “ARER N I, BT
[ FERC, — MO T 853 R, BERS MR A2, A AR /KB 2 i AN
IERIAR R 217 B N, Al R sl LI

12 UM AT I g b, SRS 22 57 ik rh [N B2 T IEE, DR b
N THET HERS, Mg auk, WIFESS )ik AR = WG AR SR B4 sl 3
ETATEE MR,

M E LRI . e E, FORIEAMRMNEANZEOEAMEN, FrE R IR 155
JE LR A A I . IAE, B2 =UIaM P ER NBOREZ, fEmlX . 12,
R RIX P RER BIFE A RINER R T« AL AT I aa B2 3P0 ] S 7 () &4, ST
OLERICEE EEEd R, —IVG WA B A B —IX A 2 B8 P R AE 56 A R 52 55 Se e I 4T (1

AL IRAE E IS P20 A% Bl X ZK19654F A 7. T3 [F FE v pors M
AR E AT, 2016540 P [ 115 B N £500%K .

BIFAFE, FEEHRERRIITE BREOER] T3, 374975, WE M MERE R Z
H10125K . (AR EEIER G2 . fEEAT EES ML I920065, 3% H kit H 46
FIE, BAENE226 5K, 122457 Mrp 15 SO 71000%, HEENcs
EE 721002 K,

B9 ME R “ HE+ N8 A E, IS 28 AR IR ME—TE L.
PR DR A A SR RS, T BRI 5, (g = HIE A TIBA K, K40 J LS
HEALTR “FFBAE” ARG T LT .

Givaudan®

Page 38of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

A7 AR AT L A O A e B S Aot v [ T 3 A 6 T 1 R AR T
MBI ESER MRS AR, FHEAS L MR, ACJF
JE, RIS ARAE B OB X S S M R AT 5%, LRGBS IR0 (R s s i . 3
PR IERE . MRk TR TRIEREIIAE . R I R A A A ], B
AT R EREL . FEARTTIE R 5 PPRHER thdia e I pE R R Be, m]— A
Wi 2w LI o

AL SR ERAEE N T B 2 X, 755K, T 8 £ 9, ¢
FRRILE I B RS S — SO g i 2 155600, IS AR S, R HIt50003 7t
IR — R FE TR T s IS A, WIFEB0 /T 22100 5 s ARz [l MAEAL s 755K 1]
JE R 2T IR, 2 I R AT 3K LA BT

1M H, 200840, € RIS AEIL BTN T REI ALy, 3B ] LAE i S i b T 3
JE— I HT 0 R R B U620 2 [E Ah o FEPTRAL S AR BB R B, LRSS T IRIE Ny TS Ee7E
SRR S LA A ST ) B AR A — Y o B 9k (1 S R B

AR O I B R BN AR A . B X I B T o )
2, WA S B SR T TR O N B S B T —EE A, KPR
Ao IS TR REAE T 2k E .

ITER AU e IR 5 AR, A EHAT . SR RS fEeE L, BT o i
EBAAMEIB UL K ZAS ks A, X B NS R HAR i 2. 1 H, 48R 2
vl S50 B ) B B

MAFFTBNEAE, A0 B 14 G5 R T TR 10%IRs B G . “ PR R B9 1k
A% JEE/N PR RS B, SRR LA S A 7 BRI Jifhgt
P FEE R T P A R A R S H 11004 = B3R, U5 T LLUA ] =0 T4,
WMIAESEE, 38 i )40 & n] LU 15009

BFEEUL, A20065FE 224, Jbat % )5 1T B B 8 Bedla 4 i 1760%, JCH2 B AT
TEAB R, AAERT6AN H IR B4t L R AR R T 16% o Aol 32015446 5
A I V- 1) 4 8 Bt ik mT A3 51 60% o

BRI R Z —, 2007 FFAAFE E R T I E BN T HRBAR,  TRAZS = HIR N
Moo 0P E R kU, WA LI ERGO M T . BB, ILAE R E 1R 90
QBTN eI TR, T E A S RIZORET, B YTt B 26
At

Givaudan®

Page 39of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

(L G DHT wh 2 LUAC IR e 0 B i oA B CHERDFT b, A7 AR BB i
PR, SRt JE PR BN RS, AR5 SR dhAE e X M RS, S ar, o
INBAHAE 7, A e Ao PrAFE R E T 24 RAE20 108 RHEH T3

HI, FEAESIAT T2 R RN SR BRUT A B, ARORFE T DR BEAE [ AL ™ dh F
Ry, RN E B 2 A A SRAE B [ 17 47

52 57 B, SRRt Z 48— () B 5. FEFTREED HAREE AR
JE BOBLE B BN T SIS A R VI T 9, 4. 5% K 8, LT s e )T A
e N, HBREAS DX 50 n B A AL ) ) i AN A D B S

6 1TH 12583, M A EME O & AT HEER 1 A Ay A RN . X RER
RACARRMIIN B R TE . MAHliT B eSS IR . AR RN Il 5 22
Z ARSI PR — AT WA TR, S O R 234 11 R Tt ) 5 65 20t L Ll
IR 43 i T 40%— A s R b 1Y) 63 At il 25 PRIV 28 =) AL A 25

2R, AMEAEROR, DU FEEN SN, AR 3R I i =11h .
YETE, 202 0 R =1AX R 9 5 R DO F A

Givaudan®

Page 400f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

HE R F R B RUERE LT

R BT ZHIARA DG, AR RS BAT Y e Sk A Rl vavE B i e 2 A T
— A TR RS FAR ST BN L. 421208, TR LEHEA32. 58%; 18T
A E R EERET216. 96 /370, R EEHEKC17. 05%; FEAERRCRR0. 3970,

TEAD TN LK, BRSBTS, IR T A K i B2, A A
WV G AIRU? AR FEE R AR THROCHE ™ i, BETT D LB AL ?

77 B B e 1] T

PAEREIR, An DRI ST LA B EE . RN
WS, TH42TT, R LR K32, T9%; BV A [A] LY 1039, 09%, HEL —Z=E43. 94% ) 1Y i
A PTRGE: BN [R] LU 74. 39%, T SRR UG T4, 44%, A0 [F] LE 1S 168, 2
3%o XALADE T BN

“CIXFELRARA T A AR ISR AR SO B 7 AR &R

P TR, — 2R AR S Kl ik e, 2 w455 BRI R 2222%, M3 H
D IFUR 28 R HE B = ST T A FRRRE Rk, —ZRRELR G BRI EIH 225, 47%, HEAR
/S EENE S o

LGS TS5, TSN TR A7 Ledsck, BRSNS, 291206, [FILE
W22, 48%, FIEEMON Y LLIAFI73. 56%. thAh, PEIRT. S8, BRI A Ha K
JE5r 50 4. 82%. 14. 83%. 6. 21%,

EAF 3R, An LS AE B s BUE O L. 414478, PR HEH KT — 1,
GRS 12, 4T% . TR ZE4E 1-25. S4%HI BRI A EL, 2 b5 B R AL A 16.
54%.

“HE LS B AR TR AR B AR R i I T A5 0% Lk, HX

Givaudan®

Page 41of 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

)8R AR BRI, 7 S RIERE A &N .

T, AN TTEE, ER AR T2 M 1400070/ 5 55 R EEE 1000076 /0, FRIELTS
0%, I SRR AR T B R I BRI R T AT G v . Bedh, A w5 A IFaa E m
WigHE, ™ “HMalfife” B R, R BRFRIE R0 4, 0 N 1™
AR B A T AR g B A RS

By R Y R

P T, VAR R R (0 Je Sk A D
A RATI AR —

B TR 0 P R e, AR TRIE AL SRR £ bl I RIS BAT WD P R e, TR
AN AT BRI o (H KR, XU ) R R A R R ST A
NN LB L.

U BB BATME I T TR, 1 AT AR T A, S 4+ PIlEL, JCSR T
HE I EU IS B OAEAE, SRR T A S M . Bl il £ S AT DA 5T 5%
MARE IR

bR, HUPRERX AT AARNEAAR, e Rl A bk, &5
RS LA K B Py A 22 4 ) 2 tH AR 95 S5 DR 3R (R 58 e 1 5 A bR 243 1 7 e 2 1 A
Feio BRIz A, RN RS L, BRI, AR R T 1 AR e,
R e 52 3 H AR PN £t i) ks o

BV IERE B TATI R R YE, AW Bl fEEET T M TE, IR Bt 8
TR VR A, R W 2 v E 2R I 13— 30

20104F F4E, AwHEN T E A0, SERR A T587 ) Tt.

HEAETR AT IR AR R oR, R 29 R A HE I 3, WON B A 545 13, 5%3
B A EAAE 12, 5% 20 AT, TR UEW] T 28 W [ R A £ i STk ) e G 7

ARSI TR, R AR BT 5L IG, 1T Ak 45 e K
2 7] 1 SR A

P TR, VE e B H AT AR 2R B 1 B AR 2 [RIAT 7 W A T 35 5 A
1150%.

KA TMFRR, ST 2118, THRIIERE6007 700N 2B e ) B sk B i
BEATUE AT, I AR IR 2 3 B N A S PR T i i . A,
I 4N B 2 Rl A B A THAR T U0, TE Sl R U0 R D G skl 23 76 R P4

Givaudan®

Page 420f 48 Givaudan Flavours (Shanghai) Ltd.

I
D

Je 7 S B R B B AT T 37 1



Food Trend Explorer

o
RN, TIHE I _ETTRSRIE ORI AN, v I SRIE HAE R se 0 B K
B FR.

H b, AR DAL L AR R PREOE BEE R B E AT T e A
BRI AN, R AT, BAAE. WSS Sy Kk ), BRI T AT
MR R

By o, FE R BRI, S ERUA 1501470, FIBSRIND, MRCRIE
oK, FE S8 B NERE AR B, HRin TR0, F s, ARk
R AT SALA I o

EAR RN LR XA EMINS, Eh Mg BT, SN, rRes
I WO R A I A R B g B R A RO,

ED

%7

¥

Newly-Launched Products in Japan

Potato Snack (Akahachi Chili Flavour)

Company: Brand: Date Published:
Koikeya Koikeya Stick Karamucho Aug 2011

Product Description

A new variety seasoned with super spicy Akahachi chili pepper
from Okinawa and salt from Okinawa. The product is a limited
edition. Launched on August 1, 2011 open-priced. CVSs only.

Beano Snack (Consomme)

Company: Brand: Date Published:
Tohato Beano Aug 2011

Product Description

The product is now available in a consomme flavoured variety,
with the tastes of chicken, onions, celery, carrots and others,
with hints of butter and cheese. Launched on July 18, 2011

open-priced.
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Glittering Corn Snack (Salt and Vanilla)

Company: Brand: Date Published:
Tohato Tohato Caramel Corn Aug 2011

Product Description

To celebrate the 40th anniversary of the snack, the company
has introduced a glittering variety, made with white corn snack
coated in vanilla flavoured and slightly salted syrup. Launched
on July 4, 2011 open-priced.

Hard-Fried Potato Chips (Hot Chili Flavour)

Company: Brand: Date Published:
Calbee Calbee Kataage Potato Aug 2011

Product Description

A new spicy chili-flavoured variety seasoned with chili pepper
and Mascarpone cheese was introduced to the Kataage W ?
Potato crunchy potato chip range. It offers a mildly spicy taste . Ho v
that goes well with the crunchy texture. Launched on August ‘f: Wjﬁ

1, 2011 open-priced. =

Topvalu - Fried Corn Snack (Tomato Tacos Flavour)

Company: Brand: Date Published:

Aeon Topvalu Aug 2011
Product Description %
A tomato tacos flavoured corn snack. Launched on July 19, A= TSA T FYs

2011 with a RRP of 78 yen

Fried Calamari Bites

Company: Brand: Date Published:
Aeon Topvalu Aug 2011

Product Description
Crispy calamari fries seasoned with black pepper. Launched
on July 26, 2011 with a RRP of 98 yen.

Givaudan®

Page 44o0f 48 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

Snack Mix (Cheese & Salami)

Company: Brand: Date Published:
Frito-Lay Frito-Lay Doritos & Mike & Cheetos  Aug 2011

Product Description

A snack mix of Doritos corn chips, Mike popcorn and Cheetos
corn stick snack, featuring Cheddar and Gouda cheeses
flavours. Launched on 4 July 2011. RRP unavailable.

Grainy Azuki Bean Paste (100% from Canada)

Company: Brand: Date Published:
Aeon Topvalu Aug 2011

Product Description
A sweet red bean paste created using 100% azuki red beans

from Canada. It contains no sodium, agar, or thickeners.
Launched on June 28, 2011 with a RRP of 398 yen.

Bay Baby Sardines Snack

Company: Brand: Date Published:
Calbee Calbee Shiki Sozai Aug 2011

Product Description

A new variety offering the taste of seasonal baby sardines
was introduced to the Shiki Sozai potato chip range that uses
seasonal ingredients. It offers a simple, aromatic taste. It is
available for a limited time only. Launched on August 1, 2011

open-priced.

Potato Snack (Baked Curry Flavour)

Company: Brand Date Published:
Morinaga Morinaga Ottotto Aug 2011

Product Description

A new baked curry-flavoured variety was introduced to the
seafood-shaped Ottotto potato snack range. A lucky cat
shaped snack may be found in some of the packs. Launched
on July 19, 2011. RRP unavailable.
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Snack (W Barbecue Flavour)

Company: Brand: Date Published:
Calbee Calbee Sapporo Potato Aug 2011

Product Description

A new variety seasoned with double the amount of barbecue
seasoning as the regular barbecue flavour variety was
introduced. It offers a rich taste that goes well with alcoholic
beverages. Launched on July 25, 2011 open-priced.

Giant Corn Snack

Company: Brand: Date Published:
Aeon Topvalu Aug 2011

Product Description
White Peruvian corn, deep-fried and seasoned with salt and
pepper. A new 35g format was launched on July 5, 2011 with

a RRP of 98 yen.

Large Potato Snack (Shinshu Wasabi)

Company: Brand: Date Published:
Yamazaki Nabisco Nabisco Chip Star Aug 2011

Product Description

Potato chips with wasabi leaves. The product offers a wasabi
and Japanese soup stock taste. Launched on 4 July, 2011
with a RRP of 239 yen.

Beef Jerky Hot Corn Chips

Company: Brand: Date Published:
Frito-Lay Tengu Aug 2011

Product Description

The long-selling souvenir Tengu's Beef Jerky is now available
as hot corn ships, perfect as an accompaniment of alcoholic
beverages. Launched on 4 July 2011. RRP unavailable.
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Topvalu Large Size Potato Chips (Lightly Salted)

Company: Brand: Date Published:
Aeon Topvalu Aug 2011

o A

Product Description H{i’-h:’-’f-'yj

B CASCALTIW Ak EFELR

The lightly salted potato chips were launched in a large sized
bag. It is available at Aeon group stores. Launched on June
28, 2011 with a RRP of 168 yen.

Sizzling Rice Snack (Garlic Soy Sauce)

Company: Brand: Date Published:
Asahi Food & Healthcare  Asahi Okogesta Aug 2011

Product Description

A sizzling rice cracker shack using mocha rice. It offers a
crunchy, roasted taste. The garlic soy sauce variety offers a
soy sauce flavour combined with garlic. It goes well with
alcoholic beverages. A Tasty Seafood & Salt variety is also
available. It is available in limited regions at CVS's and station
kiosks. Launched on June 28, 2011. RRP not available.

Potato Chips with Ishigaki Island Full Moon Salt (Nori Seaweed &
Salt)

Company: Brand: Date Published:
Calbee  Calbee Potato Chips & Ishigaki No Shio Aug 2011

Product Description

A new limited edition variety seasoned with salt from Ishigaki
Island harvested only during the full moon period was
introduced to the Calbee Potato Chips range. A lightly salted
variety is also available. Launched on July 4,
2011open-priced.

Calbee Potato Chips - Potato Chips (Roasted Chili Oil Flavour)

Company: Brand: Date Published:
Calbee Foods Calbee Foods Aug 2011

Product Description

A new variety seasoned with roasted sesame, roasted garlic,
roasted onions, and two types of coarsely ground chili pepper
was introduced to the Calbee Potato Chips range. It is
available exclusively at CVS's. Launched on July 25, 2011
open-priced.
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Wasabi Snack with Rice Powder

Company: Brand: Date Published:
Kabaya Foods Kabaya Beifun Club Aug 2011

Product Description

A non-fried snack available with a wasabi flavour, perfect for
the summer. It is made of domestic rice powder, as the
company is a member of Food Action Nippon to boost
domestic food consumption rate. Launched on July 19, 2011,
with a RRP of 126 yen

Poteco - Small Snack (Pickled Summer Plum)

Company: Brand: Date Published:
Tohato Poteco Aug 2011

Product Description

A new pickled plum salted flavoured variety was introduced to
the potato ring snack range for the summer, packaged in a
cup> Itis ideal as a snack for kids and as an accompaniment
for alcoholic beverages. Launched on June 27, 2011
open-priced.

Tohato Corn Snack (Tasty Salt)

Company: Brand: Date Published:
Tohato Tohato Aug 2011

Product Description

A crispy corn snack made with mild corn puffs flavoured with
natural sea salt, soy sauce and bonito flakes. The snack is
also in the unique shape of puffed corn, in bite sizes for small
children. Launched on June 27, 2011 open-priced.

Meiji Karl Corn Snack (Korean Seaweed Flavour)

Company: Brand: Date Published:
Meiji Meiji Karl Aug 2011

Product Description

A new Korean seaweed flavoured variety was introduced to
the Karl corn snack series. The product is seasoned with
100% Korean seaweed and is said to offer the delicious
aroma of sesame oil. Launched on June 14. 2011 with a RRP

of 126 yen.
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