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AL =Juh) 5 BAEIE DD, B =J0AE M 55 SR IPIRDL b, T )l %2 2 1K 145,
KPS AN = e T 38T

HUCGEIFMRER N = JUH R REHTRFLIE ALY AF 0 — R 4T B R XL i £
Wb, =on—EAEAE RO, P AR B — o T L B R L SR A OB K
i, =Ju HIREATProes, H 2002 S0 B e — R FLH A Ak —— Eifg a4
B ALl BUR I 2. CORTYY SRR T T R D EEBOR, JCHEAEFLIR 1
W, =JCUURBEMA TR 745, ARe] LTI i, A kIT F kbl A
REMBUIRKE , TSOLADEA . A A K793 A S 12 A2 5 = o sh UE S
AFF, ETFLR E VORI T R R AL, K5 WY A SR DR SRR ) VR AR B v g
YT —ICH TR AMEELAERTS, T BT ST RE EE, XU T
YT =Tk B BRI P

A, C=ooiEs0 AAEBI AL, R e R, R e
WA KRAMR . = JuRETIE I R PR A A e 32mL, D ik H LU
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R PP R T B ot L E IR 4

SE

12 Arp), JeWIFPHEE MBroG 208 ke (Synlait Milk, BEEHN “fHIEC7 O 27 ik
ks (L0 e 22 4l ) LWk 15 L D7 IESCAE R N By, JFBL e atE ™ a3k 1 5 =X
ORILHLIR AR IR R TR 2Lt 0, H AR LA 4 [ vy i B2 40 ) LA 55— it o

W TR, AR FRECTT . ARG A PR L ARSI, 3K N
EER= S 11 B o5/ T NS (T DA WL R = 1 U3 EPR VD WA BES G TR A TP 9N
INER I

“CEOLIERSXAS e MR AR S AR =S
K. 7 BECIIFLML B FEAE AN, Pl =0 AT SRR Ak bf
Ak

JEUIFLME A S S B SR Lo, ORI BT AR, EREE . HE.
g5, B )L WSSl 7 NH-H B @ A5 XN SRBIESE N T A2 3
FINANUIER, IR 115 )L D B 5 R AR dh 70 BB I RVE A

“ B LI B e K SE AP IL 3R S 7= i ), X0 v SR 4 ) LYk i i e A oL,
EMVE RS AT . W R i IR, A S AL R, HA%
U L 2 A AR, RUEDAEAE . 58 . SRkt R 2 10, 7 SEWFAT &

71y 1)L U AR B EE AR A B e S A R O R, TR A
B)L U E B WCREEAT “ WA BB I aRe i Hak, MR T E 23 T N a
IS8 3 SO

SEHA SNV GRS FL R B A BT SRR R, B )L EGE DR MR AR
A EHARAGHEBN, 7R RE QRO T A2 TR 2RO W] AN S SR AR SR

CRBERE T NTTSTE, BATS P iE. BRI SRR REEE RS E
PRI R AR A, e TPk, AR . YA, RS gk
PRI, 55 )LD AR B . A0 . LS AE 2 UEIE IRt [R] N 4 TR F A
A AT R LR AT I, DL AL SE 22 3T 5 2 0 B IR oK, 2T AR 4 S B
5000 4 “ D% IR
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AR EREREEK BRI E AR T

B PRNESE ) 1 v W /A (T i o B N W B i 11 (B O e S B S
DU W 2T A2 B R SR AL 2 A= 0 i o 5 31 M1 Al &5 SR8 R

PG IR 4 FE bR ARl R b, R T ) e 1 558 - A [ 4 1 5 A = i A 7 ) 25
A, P E L) I O SR I A R bR . L, SRR AR ML SK
ME R 1. 20 g/kg, #BHEARE 0. 51 g/ke.

FRJa, FAHAT T A WEHRR, ZAAET M ERR, xbitbim 4 E 1 24 20
W BEISAEME _EJL A, SRR A IR, Tt ™ i FE 1 S SR I v R H 22
O3 F) S RPRE AR S AT T B AR AR, W IR R R T . HET, SRAPAET
W EAS A 77 S A R A R T

LA b AR SRR LR 1 52 2 20 DU 1 JE W ) BRI R A, B B i s
BAEERERATS. 7 24— ALK,

PR B MR EE R R B YT, AT R REAE KA A ERDRE T L,
it 8z Z bR, U A B ORI A B, LS ih A 3R, WA na e e W Ay
TIXE. 7 N AR,

UKELMR AT DA “HRiR” il

GRS Ry EE0Y 127, N SV P VA IR VNI B3 i W I e K o i = e R W R E QIS
WIFAEIE Er N T 37 (1) PE R DRI i o

Pa i e, SCH At A R I UKL 9% [, A N 2990 R OKLh 23kg, A
1Tkg, iy 16kg, HAN kg, 1y ESE N RO 1. 2kgo dgbnl I, 1
VUSTERUSIRZE Y EAEPNEL]R

BB, P EUKEEMR T R SRR R SE S 2t A R UM RS T, R
IS RAE N, PFE 2 MO DKBL G AN AL T OG0 SRR 224t
BRI AR 0 A RE H b o i S LA IR 232 2R BRIR TR 7
dho BRI, B A RS DB WSS SORGE TR H AL HDE 2 s 8. B gk
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PCMEEACON T, TR v L R WL RS BEL L R L SRRSO BRI,
JA T AEFE AT OB .

PEDR VKL ik

B WL B RGOS BRS BFL B, BE. A RAR HE AN Cn] s R
FIEmk, WRAARE. HERAEZmc. i, SEARRE, Bl Suckd—
KA R, BT, S NEMEL . 2, SREENAN, BV,
FHAEEFLAR,  IEARL T AR, B0 I SRR ORI AU AL P i 1 7y S (1 BRI
ey TR B AR o AR B R, PR E X EAKAE . B,
AR U5 B R AE RO A L, MR g IR, ik
W7y o LSRRI UK (V0T A DA 17 B2 A, MAE AR AR D, AN s 9K
AR “AF 37 I, M RIEAMERLAZ . NS, LA, IERTIE <tk
MR .

TEARGE BRI AL AR b A8 5OA 5 ARV P OARRT B2 1k g 22 I R 1)
Fetl, SRS LARTARME LN A B A DRI I, (L 2 PRl B U e 7R S (1 7 R UK
AN T RER VKL IR, ARV AR . T RVKILMEIRIR 1) “ 20k this
A e SV 7111 B 1 2 R < R = e 2 Y Qe L1 M 27 €2 P i T RS 4
AP RRER IR AR o BeAh, TR B R R ARG . B, SRw, Har, 65
AL RAAE S I T IRUKILAR . REFTE UKL . 308 -5 D v DKLt gy A [ 5 3t
DX, WFE I B TR UKILARAE 737 sR AT AR A IR S 3t

FEVER, IR R “ 5”7 BT AEDKUEI RSN 44, )T SR B O kT
AERE: SEFL TS OKELIREC A A R DKL O g AP D RS T3 R o O LR 7L
Sy AT DKRE RO o A O 6 PR PR B i (R UKL B — 22, Ok T4 BT E
Ko RFESR “CRIF IR KU, RILAR TS L — M ENZIRZIN “ B o WRI 5
27 PERUKELRAN DS NS, RS ANSMERT « SRR SO CE 2 52 UK
P N P32 o

RS2 A0 R DIAT B 2 i BRI

MUK E T A PR VKM (Ultimate ice cream) [RIVEWs, T LA VKA (1)
rR P o PEWR VKOG U A e ek Ay R Sy, BR T LR SRR a2k, ik
FE U1 2 PEWR UKL 45K BT DI RE
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DAL UKILAN, AW IREESE . B IR AU, SEAEL. PRI . S )48
R N A R MR . (SR B (). MW T-5 “IRE” , AEKRKEE, 7
BRI T UK 2, RO A4 FFILSER) AWK o RSN R E, XA A
AR A AR B2 T IR

o ] IR DKL PR 7 it A AR

EEE R R EERY S, NE SV P VA IR VT B3 e BRI e K o i = e R L R E QIS
WEACIE &5 LT 37 (R BER UKL i o AEEAL DT I, DA SR RE AR, 35 TS prir
YIRS 06, A EASIRAE, K PEWR UKL ) R 7 37 55 WA 43 21 J 3T, T
SR Ak, PEBRUKELAR I B RIERR B . T3k, THEM R, ET S
BNNE I, RSN SRS E 4Gk, SRR UKL B

KRR LEBH BRI Z 28%

SRR ST 12 HEOR, BRI = LUK, EAKR =3 H
&, RAPBARNR EIEFE EEGES, WU AL 26%52T] 2 28%.

FWAe TR R EDTEE 12 H&R, BREDH < Rolnsakias,
RR=BNAE, FAABNRIPR LOEF Lo dy, W WBLER 26%5ET1 2 28%.

O ) IR AR gk T R AL 7k 5 R R LR P RS AR A B Y K P e 4
Jitie 7 ABAR.

ATy, RRIAFF IR S, FUARTT LU IO — AR RFAE 14%
Jekis ABAR A REAATM R AT PTG, RFFAE 10— LIRS, (HE Py A0
REAL IR ARMY A i B AR G TAT M A R L ey, 1 B DA T v R PP RS, K
FLAR IR i 0 2 4 B RE B ASHIE B IS AR A 3R

FREERTR, F DR AR AR MOR MO ES YL L 55, AHARRAE ™ dh b SR 4
¥y b, R SEOINTE BB A5 LU BB I i A, 3 AR SR A MGES Y oMk L], G R
THYR S5 v B A P R B

HAR A AL AEOINT T BB, (7 @ 0 ARAC B Ros o= Re L R0y, “
[ A TR ) e IR i A PR, 10 AR (kg e LORF, s e sk K
WARRK, AP R, ”
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[y, fRoRFNEE oG, A4 Cv e E R g, Kok Ll gt AR F0
+am, BEIRKEIR R 500 147C.

RIBUKmHE) “HR&”
K A EOKELAR
ARG IR — AR B ok, XARFRAR A, A EE R . 7 Bl
FOETTAEAI T (UKL IR 2 A 7 5 X% R BER AR o B A RN, R AR K — 2P A
WHIR ARG DL A7 2% [FAT [FREE i B AR B UK B2 A 7 K A A R RAEAE
TR, B AL UK RSN B, T A B R A N %A 0 H R R IX
BN o) HY B AR D 1 W RS

e

!

b

E:It‘:];gﬂ 2 )
o VR @ g
FE

w i,
S
X 42T 3 e W BE S B R IE A v BHALFE R & A PR A A Bl 2 PR o 42 AR AR5
B, 12 Ao —2m i, S RN AT HER s iE. s ifid#E: S8R
JEVKER T 370838 T35 LR AR IR ) — Ik “A 47, TiRE RAERR, FIAAAN
SEHER S A R AL
BT XM TS SOW, SRG SR E: HaEdm s,
A2 R AR R AL UK ASHE B i 1 OB ) 34
C ROkt AERTHERT W I AR ICE R N . N TR A AR U, BRI B A
AR R AR . 7 E DA A R A E TS A F 4l S Rl s, EE S
R BB, RN S FasEE N S T Sk i 5%, #0045 K T AT JC R A — L8528
B 2= VG IR A2 7= i A R o AR AV BEAC TR HE T i I B[R] AN [R], 4R RAE = AN
BB, 9 Hr 2%, 12 A Xoe—%, HAMEnHa )G, 3 A rAaErea —5%.
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“RTEHERT I N R AR WA, A2 R AT B T A IRIE B, Dok BRI 2
it . 7 WEERR,

MIAb AN R RIS DOK T, PR HERT b ik vl LA — M i I IR
OB ISE R ANB LY, 9B R REESZ, 7 E AL A IR, XL 2
bR A RE WA . JLR, AR TR Rl TOKBEMA T 5, RERS
TEAZFIEA AR — O S e A, TR HE BT T 2l B R, BT iR
bk S REM S BT H ', S sl B ATt AEARZ 27 R R, OB dh 1 IR
A “RINZXSRE” PSS, LRI 2 e SR I (] A NET S T B R, D IEER )
BRAT IR

CORACHXFFIRIIBE . ARG 20, A M AR UKL T I R (1) 2R
S o 7 SOIRBOR TR RES, AL THER Brih, WA H&F42E T
HBIRFTIIA) SE S AEAE A . 22 DaRil & 2% 17—, AESRJRIT A — 28X, B
RIR HEARYT JBIT, 53 7 20 iy R AE LBk, RRAME. P IEARIR
AR T — NRIRKV I, HE— eSO AE = oh—HE, T 2 st — A — A
UKBLMARIRTI K, AP AR TR B, TR S Ah o B & AT

“AEIRTEBRIFN, ERTEIR . IERRYE, BRI G S 3 [H PR -
AR AL BRI R AR . BEA 9 A 2 Ja i A s th 8L 1 AR W
R, XEAEFERET T 1A A E N EI W TR IPIRE, MR
AN R o IXFE I T AR DU A MPoFT i B3 7RSS, R o A e 5 R 2
JEo 7 WEEFLE

WEHOAE T A2 RALV IR “/NIEZE” 2
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FEARIL, ZREREERN, M B “EI5g” . E£F T 20C AL MRk,
I R A e <R i N 3ol e Y S e K Ty 5 e 3 Y TR 5 i LY
AMKRATRAT B G W S, XA R ARH W N — PR %R . £ 20C e INE N, FREZ R
(R R LXK LI L % 6

A2 AR AU HEAE A i e

CAEAR, ARACR A, ELRBAT ) 374 KA FFARALVS, IR RN
TATUKEMH AR AR 7 EYERER R, R, ARSI KB W0 (R =l
R, N AT, AR 2l B URELAAT 9 2 IR 7 2 A

“ B NRIERBIBXORE, SEMBEG A UES, BEAZR AR XNVi%fA
REYRPE I A AR BT o Felb S XKL S e 1. 7 RIRER, RKAH
SEAE TN, BT LEBIAN K.

MR B A GTE TRR

TR B R UKV AT IR 22w B H A R VRIC T, DRI oA i AR AR e o v
fhe JUH THT 3 AT ZeE AT (RIS ] S R £ il AR SR IE S, XM B Ry <4 — BB 0 RS
L S pURT = o M o S S SR Ol SIS

WHE TR, HARER e O Ao E s, SR . U1, mRU&
A NS R T, B T AT, AR A A

“USELBHTR N AR, MUERRUERAM, RS IR AT IR, BIRE A
RS . 7 AL HEIE B A PR W B 28 PSR A (R0 R AR T 020 L PR T R e 1
LR AL SRR RN R, BT BMEAA AT IR, BT A — HORHb s A R 2
P F IS AR UKL ) 2

AR AT T 5 X A DB & U T 58, HIEESEN) KRR %)
IR, HIREAHU T, B T RAAESRS,, JrXESURCE, 9% ARG ERIE
e EE RN o 7] T A HAl LA A8 7 [FIA T B 2804, Al mt AR LS — BURfTa] .

AR IR B AR 25 2

“ORBLIR IR B 2L B A RN, Rl R e ot Pt RN AR
LA S 4 I IR AR K WORARH T SR, AT e A il 7
RNATFRTR, BRI B AR 22, T S s R A AR K.

CHATE AR AR MO R A, H AT E IR R BRI R IR S B (R
b)) R ASS R KOS 2T TR F LR RATIRIN, b9t T
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R rdl,  HRBCERFTRUKILAR 1o 7 I EHATI N A SR, e 2 AR £ b
AL “Hotr” FHUKRERIK T .

PR, A R R o AR ORI L A 7 ORI M B A Bk, 2 DKLtk AR
PR AR TARKI S T o TR JsURFI AR Bk, Aol 0 ORAIEF™ i (0 AT 5, S 407
FELIRIFERE . ZHISE 1 CIISER] 1.5 U0, B — /i b 8 2 Jo. 7 KIERF K
WA PR A F R B R g 1 id B T 2, B e 2 JTIXAO ALK P i T LR Rt AR 4
Ko RO — R AL B b AR & H I AT IS

“HESVKBEIATN, P BB = 77, RGBSR AR &)™ 5, IX 2 I 4 UKLk
AT et ey 5 T BT T Wk (AR e 7 e B SRR A4, i 1 S AR PR i L D
AL IE G 0 HIETT o MR 90 Jay 00 Ja Wil A, ARx 0k
i, W5 IBIRAL T55% 7 mfd it vt

LM P ISR

“ZAERIE M FEARYr TR TSI AR, AR 22 b A TR JEURE A HE =
AEGENT . 1 JCERIN P AR 5 B 5 ), Fh 5 B o LIRS A LAl A AR i
o EAGE L Rl v, R FEORME . JCTR MR R R #4012 E 14T
N, JEHGEJRE, PN T, HAREATRUER A 7 ER RN, WA AR
Wk, WHPGEREEEPAE 5 By 1 JCI b, 77 dh B A 2 U 94 [ AT 1A 90
W, (HGRIRME R .

AR, MGG, HAL SEA, ERETE 10 JUERA A SRR
ARSI, MAERSEE SRS 5 . A aokE, FATHM Lt 2E gkl
MR, AR ARANES o (H bR PRI 9 S0 @00 T IRERE 1 UK b

RINRFCL I T T ORFFEEARNE, 7 dh B, M0 2 AT, X
T UKL B R M ] AR R

RFEIII AR 224y MR AR B i K

“REAE SRR R 2 ooll, H ATHHR 5 L £ i 22 415 Rl - R A gt A 2
MATHI ARG o AR B S R NATTI 22 4 RS T IS o T OKIEMRA L AR DA Ak A
LAWK IER G 3 2 o IXRO 7 ho 5 L I BERE —(EAEIH SR A 2, 3G
JR R AT S S AN TR R R o s DKL SRR i 2 ) R B K DA, HRTR
DI s A ) R 77 22 2 ) R ) o RE  32 J T 2 = T IR It A
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MHETTHITE S i, PosRda, W4 80 Ja, H4 90 Ja#A ANCEET, WA
AT 22 LA R £ 1 FEARAR IR (17 1 2

E N IR he (S Ll ROR R ¢ S S & PN (.95 TRtV UBIEB Z N7 € 3| A= S
YErERN, EEEAERN, IR feT R, mEn. RERBESEAT U I AR B
R AT o FIUCRE. FLEAT AT EE, DRIESHAEFT i RO — DA AR D o R T RREE
1 325 R 35 gl S i — Ko 20 W i DR P TS T — ™ I A S AL T — AT
g oA RYEIRES, AR/ R, A7 28R A B h /R Al —
AANE (077 b, AR T3 AR S 7 s JFKAE A S IRIE . BE<e. SRS T
A 36 b N T 37 00 8o JXPEART) 45 SR A2 AR VAR ™ i BT 7 1 ol = AR 5
07 PRI AIHORKIEA A R AR MR R SR, A
QIR R ISR T B AL B R TR, X1 N OBt A, AR v S8 7 24
e ALK

“ELUARARGENE P S RS S, RN T R B R BN P T T TR . 7
rftURCE, BlstE A RMEREN T, SFERFPHEL T = KR+ LSRG
W= dhe AR IET, AEGMBT X RS L B X B 58 10 MO vk in L) th 144
JR B, 36 4 H kB AE =2, A Ik S 12 Jymipgukatkin L), wi-f T
2013 fFJR AR MIFBNEF"

KUTREF, ERPOEFICE LIE TR DU SIS, At
7 b R T, AN B SR (R A, NI SR R . T P 3 B A i)
H, RGO T A S

ik AT A

“BEMY, TR R, SZBRBATIUNANER L, Eil TAEJIARE
JBORR o AETT 2077 1 7 2 B 588 B T R €, B A R 3 I, ASOM ke 2887 il Al 2
EACHT . TR I OGRS, OREF— NGBR3 WS S8 B2y W) 22 i ) 32
A Ok ZIA AR, MR ESEE A ke, fERE . T2,
Moy AT e, LRy G PR HORT, CRR G e AL, Xt AT EATIE AR A
XFFBrih, BATCLTER Tl TAE, SRR MBI . 7 W3S IRdE, i
XN T I R ANBE IR, I ZIFE SR GG YIA R

B LSRR i AT IR 7 B S B BRI A B2 Az Es & A S
SCBEOLIG H QRS 1L AFEIEEAE 10 0 RIS 30 T8 dh (0 e LA, A
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K “39 VERR” RFIFE MR T 1 J0s 2 76 3 UG 5 UG 8w M, i 578 Jirs
i TR A P CHE S 1 i o o P RIS . MR AR S FRAT T H AR 2 ik
K2 i

IEAER AR 22 P i E 4R e B VRid . H TR 578 Johy= i, il LAE
BERIE bRt A — 2, I s = 4edli, 173 o= i e —.
T ST AT ISR

FEICH SN B AR, XB S FeE, S&RKIER T 475 Zopnth, 15
FEMAEAE 273 T R RERM RS ™= i o AR VA A5 DX ST A DRI 22 AR A T o 44
RUKIE T LT TR m R B AT T 5k R o X T ORUKCR G, — AR B it e 1] T 2
0, STEJRE T M — e mut, W, Al W RO I RO,
VRN TR s S rp e 11712 1, Sl T g S R v A i A A A b, R, il
7E70 BT A HEH

XA 1L R, a4 CA RSB S I AEAR T, R A AT IR — A=
MNE% INHEHEZL—RI™ AL — AR a5 8 o BRI 08T TR
& HEE - A AT RN S, (R T, W, MRS RIS, aad
A HE A R, T SR AR oy D T LG BRAE AR o DLER A A 8], JCAE B R) R I
TR T Y3525 UK L) FIERFIBO = AN W L, T AR (R8T b AR 2 AR FEIX = A R,
X RB ) IEATIRENET . N H BT P Aok G, ERE SRR Fr, i U d L

“CLATEL T PRI S REEARRE K A S TR UKV B 1 = O B AR
TH I R Z T, AR — AT TS o FT3 7 T 1) 2 A PR & R
S, AL SEAELE B WILAE LI FE . 7 R I
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SR EyeselE, g a7k

Kl o L

12 4 10 H, XOCHERSAM SRS ERBET, XA — R A8
SRUFRIBESE T 8 TR, SULAERRIHRIZER /R, K& TR, Mot BY. MA.
RN LA 230 T 100 A= 7= B b i S R A 4 e

XK S MFIAETF UG T HEA P4 I 75, T HAEE DI SRy K. XM
A R 1 At P B R SO AE RS A 5K 7 T T JE— 2D (R 5

W 7, FEERULIRH MR T AR B PRI T, Aa . Ik
ML ARSI B, SEIL 7RI T wRn L. A g R it M i . ik
FEIE, AERBSE 200 JkARME, ARSI 1302 7, AR EIN R 30 — 50 147G
EN g 22PN ENE DN SV =

B KA TR AR B, 58 B i 2 A P A T I TR, B
TEZ @AM, v LSRR 2058 o 10— A R e o i iabiel i, SR
VARL T, AT SRR, AR R IRAE AR R . 7R, XULAE LR SR R R SN
TR, 2 F R RSN T AT, BRSNS, KR T Flk s
PP 1 58 P B o KIRIESR S T ZRAR AR s, X0 F =5 B PRIl it Jon L 43 R
B KIN AT, BT I BRI BB 5 1 s eI, B, (5

IR “ +2H 7 RIERR, AR R T Bl 28O0
WL W AREEYT . MR TR TR SRR WL SRR R AR AR S R AL
INE R S IR o MAERT AN, REREH 200 J7SkIESE R AN
AL ERE P78 100-400 W, LUFRCE 50 JikHIFREE .

MO R, FIRIH s =5 Tkl A /4 g on 192 {26, FIE
17.65 4476 M NLFRH, WAMA EIREE T AT E— P O R A w0k, A A W]
WS, SEE o TR A E AT R, HEOE I 7 B RS, R

Givaudan®

Page 520f 65 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

FUAE, BTl A 44 AN 22 ) 48R g

R I8l I R4V B TR, 18K “HE R

U H, P E Sk AR P2 T v S SR RIS, 19 H 2220 7R RIS HE AL SR A )
L E AL IR AR N IV IR E BRI HIA ST, 547, X2 WA
JERAKEIE . S BT RR, R 2R s AL A2y 208K, AR ACE RS I KA
(L

“UEW” B <7 Hok

ARG R A T O T (A A R 7 Lk A S SO0 08T (58 B (R A
SRR A5 W I HE T LR AL D

MG A s BT PR S, ek “anEE A7 12 195 10: 0091 H, AT =
ARG A L2k, AT, 5P, Sm2ATE, AR, AN IDIR
MI106y . J R IN49TC—1r, Tt 16. 40— T, RRIFEA 12, 370hE )T, MiHks2. 26—, 1
W2t 47, BRIEAMN20. 58T, HARS5. 2500, i 18. 76— 1, HXIHM
13. 8TCBEIT o

UL R L DORE AR R SRR 27 T RO L 10T T R B R4 T
PORE G R IA, ST 16 0 T BRI A, ¥ 2 n] LB b R (19400 22 K115 4 HCHT
BRI 7 RRE TAENRR R,  “RXIHE SRR G RN, AR = SR
B B, TR P AT Al L P B, SRS A .

M RN g, TRAIZ BT GE. AN, RO SRR T
GOEEE, T RT AEN HR, TR SRR IR RIS SR PG o AT AR M IO,
IMERAE RN YL, RSO M, @l TS, 480 X 5. 7

A AN “ YRR R AR R, ORI R IEALRE . AR AR N
GH NG T RV B AL, Joas AR B ) 2250, SRR s T AR AR 22 DX I A
“ UG R BT AT R B R S, R AR T, AR A T . 7
FNHAT FRERVE I I AR FLAN D, I35 HE R ATSR 180 T 4500 23 A RRITIN 1 «

H VA PG 5 5 S A

R O B T, ARSI SRR DD RS A% o BT W 48 1R T T R R
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WL OB, DR A L ER B, RN, I AC T i 2 % R b
SRR HA M R, T B RS AR, S st

fErb E PG b, WS RN T, BAT RO Mg R . R
KA W Sa S, K W i 3 1) B A 1) i B3 R0 2R LTS L P 38 20 1 o i )
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Newly-Launched Products in Japan

Happy Salt Flavor Potato Chips

Company: Brand: Date Published:
Calbee Foods Calbee Potato Chips Dec 2011

Product Description

Calbee Potato Chips Happy Salt Flavor Potato Chips are formulated with
eight ingredients: salt, onion, chicken, white pepper, red bell, peppers,
garlic, celery, and parsley. This product is available only for a limited
period of time. Launched on December 12, 2011 open-priced.

Happy Butter Potato Chips

Company: Brand: Date Published:
Calbee Foods Calbee Potato Chips Dec 2011

Product Description

Calbee Potato Chips Happy Butter Potato Chips are made with butter,
parsley, honey and cream cheese. This product is called "Happy"
(Shiawase) that also means "four ingredients". It is available for a limited
period of time. This product comes in 111g packs for CVSs, and 589
packs for other outlets. 111g packs are available only until mid-February

2012.

Grilled Meat Flavoured Potato Snacks

Company: Brand: Date Published:
Calbee Foods Calbee Potato Chips Dec 2011

Produc t Description

Calbee Potato Chips Grilled Meat Flavoured Potato Snacks are claimed to
evocate the hunting action game Monster Hunter. Launched on
December 5, 2011 open-priced.
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Coarse Seto Salt Flavoured Potato Chips

Company: Brand: Date Published:
Koikeya Koikeya Waffle Cut Dec 2011

Product Description

Koikeya Waffle Cut Coarse Seto Salt Flavoured Potato Chips are
flavoured with mild coarse salt for the sea of Setonai. Launched on
December 5, 2011 open-priced.

Mickey Mouse Potato Snacks

Company: Brand: Date Published:
Circle K Sunkus Morinaga Style One Dec 2011

Product Description

Morinaga Style One Mickey Mouse Potato Snacks are shaped like the
famous Disney character. This product features a consommé and onion
flavour. Launched on December 6, 2011 with a RRP of 105 yen.

Burdock Snacks

Company: Brand: Date Published:
Calbee Foods Calbee Shiki Sozai Dec 2011

Product Description
Calbee Shiki Sozai Burdock Snacks are rich in fibers. This

limited-edition product contains 28% less oils than regular potato chips.

Relaunched on December 5, 2011 open-priced.

Cheese Fondue Potato Chips

Company: Brand: Date Published:
Procter & Gamble Pringles Dec 2011

Product Description

A Cheese Fondue variety of the Pringles Potato Chips range is
available for a limited period with Christmas inspired packaging. The
product contains no preservatives and retails in a pack which contains
30% more product than usual. Launched in November 15, 2011

open-priced.
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Sour and Tasty Potato Chips

Company: Brand: Date Published:
Calbee Foods Calbee Dec 2011

Product Description

Calbee Sour and Tasty Potato Chips are slightly sour with a refreshing
aftertaste. This product is introduced in limited regions. Launched on
December 5, 2011 open-priced.

Salami Flavoured Potato Chips

Company: Brand: Date Published:
Yamazaki Nabisco Nabisco Chip Star Dec 2011

Product Description

A salami flavoured variety was introduced to the Chip Star range,
available only at Circle K Sunkus CVSs. Launched in early November ,
2011 with a RRP of 241 yen

Potekaru Italian Dressing Flavoured Chips

Company: Brand Date Published:
Sapporo Breweries Sapporo Potekaru Dec 2011

Product Description

A new ltalian dressing flavoured variety was introduced to the trans low
calorie and fat-free potato chips range. This non-fried chips was
launched on November 28, 2011, with a RRP of 158 yen. Available for a

limited period.

Rich Cut Potato Chips (Furano Onion Consomme)

Company: Brand: Date Published:
Koikeya Koikeya Potato Chips Dec 2011

Product Description

Thick potato chips made with potatoes from Hokkaido harvested in their
prime season and flavoured with onions from Furano, Hokkaido,
sautéed till sweet. The chips is also accentuated with vegetables,
chicken and a touch of cheese to enhance the flavour. Launched on
November 14, 2011. Open priced and available for a limited period.
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Stick Karamucho (Very Hot Korean Nori)

Company: Brand: Date Published:
Koikeya Karamucho Dec 2011

Product Description

A limited edition potato snack made with domestic potatoes, flavoured
with Korean chili peppers and Korean grilled nori seaweed, further
accentuated with hot Korean bean paste Gochujang and Tobanjang.
Launched on November 21, 2011 open-priced, at CVSs only.

Potato Chips (Legendary Curry)

Company: Brand: Date Published:
Koikeya Koikeya Potato Chips Dec 2011

Product Description

Potato chips featuring the taste of "legendary curry”, from soon to be
released movie Kaibutsukun, made with 20 spices and chicken and
butter flavours. Available only while supplies last. Launched on
November 17, 2011 with a RRP of 155 yen.

Potato Chips (Fried Chicken)

Company: Brand: Date Published:
Family Mart Dekitate Famima Kitchen Dec 2011

Product Description

Potato chips with a fried chicken flavour, developed to replicate the
taste of fried chicken sold at the CVS under the private label Dekitate
Famima Kitchen. Available only while supplies last. Launched on
December 6, 2011 with a RRP of 145 yen.

Shrimp and Cheese Gratin Thick Pretzel Sticks

Company: Brand: Date Published:
Ezaki Glico Glico Pretz Dec 2011

Product Description
Glico Pretz Shrimp and Cheese Gratin Thick Pretzel Sticks are claimed
to taste like seafood gratin. The product contains 5% cheese. Launched

in September, 2011. RRP unavailable.

. C
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Chicken Gratin Pretzel Pieces

Company: Brand: Date Published:
Ezaki Glico Glico Cratz Dec 2011

Product Description

Glico Cratz Chicken Gratin Pretzel Pieces contain roasted almond and
are coated with plenty of chicken flavoured cream cheese that tastes
like gratin. This limited-edition product retails in a 44g pack. Launched
on November 1, 2011, available until end of March 2012. RRP
unavailable.

Spicy Cod Roe Snacks

Company: Brand: Date Published:
Ezaki Glico Glico Ta Pasta Dec 2011

Product Description
Glico Ta Pasta Spicy Cod Roe Snacks are spaghetti-shaped snacks
made with 1.3% spicy cod roe and 0.4% butter. Launched on November

15, 2011. RRP unavailable.

Garlic Butter Pretzel Sticks

Company: Brand: Date Published:
Ezaki Glico Glico Beer Pretz Dec 2011

Product Description

Glico Beer Pretz Garlic Butter Pretzel Sticks are flavoured with garlic
and formulated with 1% butter. This limited-edition product is claimed to
be enjoyable with beer, and is available only for this season. Launched
on November 1, 2011. RRP unavailable.

Cheese Fondue Flavoured Snack for Adults

Company: Brand: Date Published:
Calbee Foods Calbee Jagarico Dec 2011

Product Description

Calbee Jagarico Cheese Fondue Flavoured Snack for Adults is
developed to go well with alcoholic beverages. This product is flavoured
with gouda, gorgonzola and emmental cheeses. The snack is retailed in
a 52g pack and was launched on November 28, 2011 open-priced.
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Mayo & Calamari Mini Snack

Company: Brand: Date Published:
Circle K Sunkus Style One Dec 2011

Product Description

Style One Mayo & Calamari Mini Snack comprises wheat dough with
calamari cut into the shape of calamari. The deep-fried snack is
flavoured with mayonnaise. The product is retailed in a 40g pack and
was launched on November 22, 2011 with a RRP of 105 yen.

Pizza Flavoured Snack Mix

Company: Brand: Date Published:
Frito-Lay Frito-Lay Doritos & Mike & Cheetos Dec 2011

Product Descriptio n

Frito-Lay Doritos & Mike & Cheetos Pizza Flavoured Snack Mix is an
assortment of Doritos, Mike Popcorn and Chee-tos snacks. The product
comes in a rich cheese and sweet tomato pizza flavour. The product is
retailed in a 125g pack and was launched on November 7, 2011. The
RRP is unavailable.

Sommelier's Snack

Company: Brand: Date Published:
Frito Lay Frito Lay Dec 2011

Product Description

Frito Lay Sommelier's Snack is an assortment of tandoori chicken and
lemon flavoured snacks. The product is designed to match alcoholic
beverages, developed by sommelier Shinya Tasaki. This corn based
snack is available in a 65g pack and was launched onl1October 10,
2011. The RRP is unavailable. Also available is Cheese Fondue &
Garlic Toast flavoured variety.

Corn Snack with Ebara Ogon no Aji Sauce

Company: Brand: Date Published:
Frito Lay Frito Lay Chee-tos Dec 2011

Product Description

Frito Lay Chee-tos Corn Snack with Ebara Ogon no Aji Sauce replicates
the flavour of Ebara Foods Industry's Ogon no Aji barbecue sauce. The
snack is claimed to have a sweet fruity flavour and spiciness. The
product is available in a 75g pack and was launched on November 14,
2011. The RRP is unavailable. Also available is a Corn Snack with
Ebara Ginger Sauce variety.
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